
Consumers spent $90.9 billion on
non-Internet gambling in 2006. On a
consolidated earnings basis, therefore,
USGI’s gross gaming revenue (GGR) was
$90.9 billion. Gross gaming revenue is
equivalent to sales in accounting for
other kinds of business; GGR starts
USGI’s income statement, just as sales
starts the income statement of General

Motors. Had those gross revenues been
booked by U.S. Gambling Inc., the hold-
ing company would have ranked 17th in
the 2006 Forbes Sales 2000 (internation-
al companies removed), six notches
below its 11th place ranking in 2005.
Aggregate sales of the top 25 US compa-
nies in the 2006 Forbes Sales 2000
increased by $290 billion, or 9.8 percent,
to $2.24 trillion. USGI thus under-per-
formed these Sales 2000 companies,

reporting a 7.7 percent gross revenue
gain, an indication that consumer spend-
ing on gambling did not keep pace with
consumer spending on other goods and
services in 2006.  USGI’s retreat in the
Forbes Sales 2000 confirms that our fic-
tional holding company is losing ground
and isn’t in a fair position to recover the
10th place ranking it held in 2002.

USGI’s 2006 neighbors, IBM ($91.4
billion) and Home Depot ($90.8 billion),

are respectively in computers and home
supplies; it’s a nice neighborhood. In
spite of USGI’s slippage in Forbes’s rank-
ing, gambling is ahead of where it was in
1983, when USGI ranked 22nd on the
Forbes Sales 500.   

Sports, casinos up

Industry-by-industry, Nevada sports
books had a terrific year, winning
$191.5 million, a $66.3 million, 53

percent increase over 2005. Sports book
performance was strong enough to offset
a $4.9 million, 111.4 percent negative
swing in Nevada horse book gross rev-
enue to produce a $61.4 million, 47.4
percent gain for Nevada bookmakers.
The enormous percentage gain in sports
books was a reflection of the earnings
volatility of fixed odds sports betting: in
2006 Nevada sports books played unusu-
ally lucky. If past experience is any guide
that luck won’t last.  

Casinos also reported strong results.
Consumer spending in state-licensed
casinos, riverboats, racinos, distributed
(i.e., non-casino) machines and unli-
censed deep-water cruise ships docking
at U.S. ports increased by 7.4 percent, or
$2.3 billion, to $34.1 billion, a record.
Adding in an estimated $22.2 billion
spent on Class III tribal gaming and the
casino sector’s gross gaming revenue
totaled $56.3 billion. Gaming accounted
for 62 percent of all consumer spending
on non-Internet gambling in the United
States.  

Casinos are juggernauts. The start of
slot machine operations in
Pennsylvania—Pocono Downs,
Pennsylvania’s first machine operation,
opened in November 2006—another
good year in Nevada and double-digit
growth in Class III Indian gaming were
the drivers, but what really matters is the
underlying market economics. Supply
and demand for most kinds of gambling,
including the lotteries that now serve all
but a handful of states, are now in bal-
ance and for bingo, charitable gaming
and parimutuel sports have been so for
years. Gaming is the great exception. The
United States as a whole remains under-
supplied with respect to casino table and
machine games, including VLTs; in states
without casinos or racinos, like Texas,
grossly undersupplied. 

Undersupplied markets are highly
unusual. The free market economy
Americans enjoy ensures that demand
for just about anything you can think of
is fully supplied: magazines like the one
you’re reading, newspapers, Web
browsers, movies, clothes, food, shoes,
ships or sealing wax—Americans have all
of all these they want. Casino gaming is
different because gaming isn’t part of the
free market economy. Governments
(with the exception of Nevada and
Mississippi) limit the supply of casino
games; some, like the government of
Texas, try to prohibit them altogether. 

Unsupplied demand for casino games
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2006 Gross Gambling Revenues by Industry and Change from 2005 (in millions)

U.S. Gambling, Inc. Ranking on the 2006 Forbes Sales 2000 (U.S. companies only)
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Source: Forbes.com; Christiansen Capital Advisors, LLC
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2005 Gross Revenues 2006 Gross Revenues Dollars Percent
Parimutuels
Horse Totals  . . . . . . . . . . . . . . . . . . . . . . . . . . .$3,328.5  . . . . . . . . . . . . . . . . . .$3,235.3  . . . . . . . . . . . . . . . . . . .-$93.2  . . . . . . .-2.80%
Greyhound  Total  . . . . . . . . . . . . . . . . . . . . . . . .$338.5  . . . . . . . . . . . . . . . . . . . .$322.6  . . . . . . . . . . . . . . . . . . .-$15.9  . . . . . . .-4.70%
Jai Alai Total . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .$21.8  . . . . . . . . . . . . . . . . . . . . .$21.6  . . . . . . . . . . . . . . . . . . . .-$0.2  . . . . . . .-0.93%
Total Parimutuels  . . . . . . . . . . . . . . . . . . . . . .$3,688.8  . . . . . . . . . . . . . . . . . .$3,579.5  . . . . . . . . . . . . . . . . . .-$109.3  . . . . . . .-2.96%

Lotteries
Video Lotteries  . . . . . . . . . . . . . . . . . . . . . . . . .$3,387.5  . . . . . . . . . . . . . . . . . .$3,592.8  . . . . . . . . . . . . . . . . . . .$205.3 . . . . . . . .6.06%
Traditional Games  . . . . . . . . . . . . . . . . . . . . .$19,510.3  . . . . . . . . . . . . . . . . .$21,038.6 . . . . . . . . . . . . . . . . . .$1,528.3 . . . . . . . .7.83%
Total Lotteries . . . . . . . . . . . . . . . . . . . . . . . .$22,897.8  . . . . . . . . . . . . . . . . .$24,631.4 . . . . . . . . . . . . . . . . . .$1,733.6 . . . . . . . .7.57%

Casinos
Nevada/NJ Slot Machines . . . . . . . . . . . . . . . .$11,441.5  . . . . . . . . . . . . . . . . .$12,109.7  . . . . . . . . . . . . . . . . . . .$668.2 . . . . . . . .5.84%
Nevada/NJ Table Games . . . . . . . . . . . . . . . . . .$5,000.4  . . . . . . . . . . . . . . . . . .$5,408.6  . . . . . . . . . . . . . . . . . . .$408.2 . . . . . . . .8.16%
Deepwater Cruise Ships . . . . . . . . . . . . . . . . . . . .$316.8  . . . . . . . . . . . . . . . . . . . .$324.7  . . . . . . . . . . . . . . . . . . . . .$7.9 . . . . . . . .2.49%
Cruises-to-nowhere  . . . . . . . . . . . . . . . . . . . . . . .$470.5  . . . . . . . . . . . . . . . . . . . .$495.5  . . . . . . . . . . . . . . . . . . . .$25.0 . . . . . . . .5.31%
Riverboats  . . . . . . . . . . . . . . . . . . . . . . . . . . .$10,867.9  . . . . . . . . . . . . . . . . .$11,739.0  . . . . . . . . . . . . . . . . . . .$871.1 . . . . . . . .8.02%
Other Land-Based Casinos  . . . . . . . . . . . . . . . .$2,067.7  . . . . . . . . . . . . . . . . . .$2,175.3  . . . . . . . . . . . . . . . . . . .$107.6 . . . . . . . .5.20%
Other Commercial Gambling  . . . . . . . . . . . . . . .$105.1  . . . . . . . . . . . . . . . . . . . . .$84.6  . . . . . . . . . . . . . . . . . . .-$20.5  . . . . . .-19.51%
Non-Casino Devices  . . . . . . . . . . . . . . . . . . . . .$1,505.4  . . . . . . . . . . . . . . . . . .$1,775.2  . . . . . . . . . . . . . . . . . . .$269.8 . . . . . . .17.92%
Total Casinos . . . . . . . . . . . . . . . . . . . . . . . . .$31,775.3  . . . . . . . . . . . . . . . . .$34,112.6 . . . . . . . . . . . . . . . . . .$2,337.3 . . . . . . . .7.36%

Legal Bookmaking
Sports Books  . . . . . . . . . . . . . . . . . . . . . . . . . . . .$125.2  . . . . . . . . . . . . . . . . . . . .$191.5  . . . . . . . . . . . . . . . . . . . .$66.3 . . . . . . .52.96%
Horse Books  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .$4.4  . . . . . . . . . . . . . . . . . . . . .-$0.5  . . . . . . . . . . . . . . . . . . . .-$4.9  . . . . .-111.36%
Total Bookmaking  . . . . . . . . . . . . . . . . . . . . . . .$129.6  . . . . . . . . . . . . . . . . . . . .$191.0  . . . . . . . . . . . . . . . . . . . .$61.4 . . . . . . .47.38%

Card Rooms  . . . . . . . . . . . . . . . . . . . . . . . . . .$1,025.2  . . . . . . . . . . . . . . . . . .$1,103.5  . . . . . . . . . . . . . . . . . . . .$78.3 . . . . . . . .7.64%

Charitable Bingo  . . . . . . . . . . . . . . . . . . . . . . . .$825.9  . . . . . . . . . . . . . . . . . . . .$783.8  . . . . . . . . . . . . . . . . . . .-$42.1  . . . . . . .-5.10%

Charitable Games  . . . . . . . . . . . . . . . . . . . . . .$1,511.9  . . . . . . . . . . . . . . . . . .$1,452.9  . . . . . . . . . . . . . . . . . . .-$59.0  . . . . . . .-3.90%

Indian Reservations
Class II  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .$2,641.7  . . . . . . . . . . . . . . . . . .$2,883.7  . . . . . . . . . . . . . . . . . . .$242.0 . . . . . . . .9.16%
Class III . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .$19,937.1  . . . . . . . . . . . . . . . . .$22,192.1 . . . . . . . . . . . . . . . . . .$2,255.0 . . . . . . .11.31%
Total Indian Reservations  . . . . . . . . . . . . . . .$22,578.8  . . . . . . . . . . . . . . . . .$25,075.8 . . . . . . . . . . . . . . . . . .$2,497.0 . . . . . . .11.06%

Internet Gambling  . . . . . . . . . . . . . . . . . . . . .$5,922.4  . . . . . . . . . . . . . . . . . .$5,779.2  . . . . . . . . . . . . . . . . . .-$143.2  . . . . . . .-2.42%

Grand Total  . . . . . . . . . . . . . . . . . . . . . .$84,433.3  . . . . . . . . . . . . . . .$90,930.5  . . . . . . . . . . . . . . .$6,497.2 . . . . . . .7.70%
Columns may not add to totals due to rounding. Gross gambling revenue from Internet gambling is not included in the grand total.
Source: Christiansen Capital Advisors, LLC
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